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(2010). Susan Athey & Denis Nekipelov, A Structural Model of Sponsored Search Advertising Auctions,
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21 Hal R. Varian, “Position Auction,” 25 International Journal of Industrial Organization, 1163-1178
(2007).

% fR#% Varian, 1165, (2007) 2 5E5% » FraEif8AY Nash SR8 TR S Y EH S FTY
RS © (% —R)X 2(V—R)X, Wt ands.

2 vVarian, 1167, inequality (7) (2007).
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I

%7 Michael L. Katz & Carl Shapiro, “Network Externalities, Competition, and Compatibility,” 75(3)
Am. Econ. Rev., 424-440 (1985).
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WURARE S - FAHERTEEL (The Coase Theorem) 245 @ HI¥IMALME » F5
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ST A RERHTIR 5 o A& E 2 F] Hoffman and Spilzer (1986) Z EEATT
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2011/2/28 -

41 Coase SRR A LR A BLES F R A A 5 22 Vv A< - Ronald Coase, “The Nature of the
Firm,” 4 (16) Economica, 386-405 (1937).

2 Coase {EBWHEBIREAMNRE T2 1% - SHTREIE AR 5 3 R & E 3 S EE R
fi o FOGEHE R - TSI ER R E RN & G BT R A RCRWEIRECE T AT R HTER
EEAMECEERNER » MERBREREERN—E Y ]REZ » ARINEEEEE AT P
Syt T 2R B 25 B 251 2

43 =x=x Ronald Coase, “The problem of social cost,” 3 Journal of Law and Economics, 1-44 (1960).

“ Elizabeth Hoffman & Mattew L. Spitzer, “Experimental tests of the Coase theorem with large
bargaining groups,” 15(1) Journal of Legal Studies, 149-171 (1986).
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EHAIFITY o SEEEITHA GRS B - R i B S & A B
Firatam - BB EWEAFEEIAINTE (R ERESINIMEEEER ML) -

Aivazian and Callen {fi%—BRtGH =F B ILEERIRRE (A, B, C) - BEIRIFE
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G TR & B EAV (A, B),V (B, C) B2V (C, A) =R - (BREIL & fe s iy
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V(AB,C)>V(A)+V(B)+V(C),

V (A,B,C) =V (A)+V (B,C),V(AB,C)
>V (B)+V (A B),V(AB,C)>V(C)+V(AC).

EEMER B2 0 A B, CVEFHARENEN 2 BECFECETRN - S5 HIE
HRYZRITBIE X0 X B X, —FHBEAHETE SECB G HIE RS HIREIA D
AR ELA Ay E M. T ATREIR BRI - < F R EER st s e THY
PRI 25 - BT F AR R R AT =R FI R -

Xy + X + %, =V(AB,C)

Xy 2V (A), Xz 2V (B),x. 2V (C)

Xo + X 2V (A B), X, + % 2V(AC),x; + % =V(B,C).

Aivazian and Callen ST EREIRHRNY] - 175 G EEE THIRFIGRIEIL AL
fEa F RSEDIIRGIE & B BIEOL - R #E ZRIRA LARRGR - BRAIE
PREERR FIRFISE STV =T RIR S AN 220K

* Varouj A. Aivazian & Jeffrey L. Callen, “The Coase Theorem and the Empty Core,” 24(1) Journal
of Law and Economics, 175-181 (1981).
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On the Implications of Vertical Integration of Internet Industry on the Fair Trade

Act— An Application to the Adword Auction Market

Liu, Tru-Gin®
Chen, Tzu-Yin

Abstract

This paper examines the implications upon efficiency, equity, and ownership
regulation policy that the vertical integration of well-established firms in the internet
economy may have brought with. It is argued that there exist multiple externalities along
with such integration which may increase the market power of the integrated firms, and in
turn could limit competition in the short term, although efficiency is improved. However,
the best way to improve competition within the internet economy is to keep the market
open since a major force shaping competition comes from the threat of new entrants.
Secondly, it is shown that SSNIP might not be applicable directly to the internet network
industry, which has been undergoing rapid changes in its market structure during the last

decade.
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